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INDIA’S ECONOMY IS BOOMING 
In the financial year 2014/2015, the gross 

domestic product increased by an impressive 

7.5 per cent according to Germany Trade & 

Invest – this figure is also expected for the 

current year. An increasingly larger number 

of the 1.25 billion Indian people love  

consumption and expect high quality food. 

Thus the Indian government wants to invest 

around US Dollar 960 million in the expan-

sion of the food processing industry in the 

next few years. The big food producers will 

make use of these subsidies, especially for 

innovative food and packaging machines. 

This is a huge opportunity for foreign manu-

facturers – and they are very welcome  

on the subcontinent: Prime Minister Modi 

wants to boost foreign direct investments in 

many areas as well as to develop industrial 

production. Already now, India annually  

imports food and packaging machines worth 

well over US Dollar 500 million, almost a 

quarter of them coming from Germany. 

Yet this is just the beginning, because the 

market is in full swing. Take advantage of 

this great development with your company! 

Present your products and solutions to a  

mega-market with a huge potential – and 

this in a completely new format!
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CURTAINS UP FOR A STRONG TRIO!
For the first time, three industry fairs are taking 

place together in India: FoodPex for the food  

processing industry, International PackTech for  

the packaging industry, drink technology for the  

beverage and liquid food industry. The innovative 

threesome offers exhibitors and trade visitors  

unbeatable advantages. Trade visitors are able to 

experience the entire world of the food, drink and 

packaging industry all at one time. This way they 

save time and money for the numerous small niche 

events. Also the exhibitors can be sure to get  

concentrated attention and can use their budget 

very efficiently. The new trade fair concept touches 

the nerve of the visitors: According to the visitor 

survey in 2014, almost 43 per cent were interested 

in the topic of “food processing”. 

THREE TRADE FAIRS
ONE PLATFORM
SYNERGY IN
PERFECTION



• �Packaging machines, facilities and devices

• �Packaging materials, packaging means, 
packaging aids and packaging production

• �Machines and equipment for  
finishing packaging materials

• �Machines and equipment for  
printing packaging materials

• �Machines and equipment for production  
of pharmaceutical and cosmetic goods

FOR THE SEGMENTS OF

• �Beverages

• �Pharmaceuticals

• �Cosmetics

• �Consumer goods (non-food)

• �Industrial goods

• �Services

• �Food packaging machinery and technology 

• �Food processing machinery and technology 

• �Testing and measuring equipment 

• �Food safety technology 

• �Food preservation equipment and technology 

• �Waste disposal and sanitation equipment 

• �Services

FOR THE SEGMENTS OF

• �Food  
(dairy products, meat and fish, bread  
and pastry, confectionery, convenience  
and fast food, frozen food, etc.)

• Catering and food service 

• Food safety/quality service 

• Services

INDIA – THE PERFECT HOST
India is the perfect host for this premiere. No other 

national economy grows at such a rapid pace; no 

other economy has such comparable potential for 

the food and packaging industry. If the subconti-

nent currently has a population of 1.25 billion  

people, in the year 2050, it will be the most highly 

populated country in the world with 1.62 billion 

people. Regarding GDP, India then advances to the 

third place – directly following China and the USA. 

India‘s consumption-eager middle class in the  

cities will continue to rapidly grow, just as well as 

their need for a larger selection of high quality food.

IDEAL LOCATION AND CLIMATE
Its geographical location and agroclimatic conditions 

provide India with valuable foodstuffs and raw  

materials. The subcontinent is the leading producer 

of many types of fruit (e. g. bananas, mangos,  

papayas) and the second largest producer of differ-

ent vegetables (e.g. eggplants, cabbage, onions), 

rice, wheat and sugar. The Indian government  

has established the so-called “Agri Export Zones” 

especially for the export business. This gigantic 

amount of food needs a better infrastructure for the 

processing thereof – thus, there is a giant potential 

for new food and packaging machines.

EXHIBITION PROFILE



EXHIBITORS IN 2016 EXPECTED

VISITORS IN 2016 
EXPECTED

250

11,500

EXHIBITORS  
IN 2014226

VISITORS  
IN 201410,250

MUMBAI



NUMBERS COUNT
Nothing illustrates the importance of International PackTech India 

and FoodPex India more graphically than hard facts.

More information and to all  
exhibitor and visitor services

www.packtech-india.com
www.foodpex-india.com

OF THE VISITORS WILL 
VISIT AGAIN87%

OF THE VISITORS  

PARTICIPATE IN  
DECISION MAKING

89%

OF THE VISITORS ARE 
HIGHLY SATISFIED 
WITH EVERY ASPECT OF THE FAIR

92%

OF THE EXHIBITORS ARE 

SATISFIED 
WITH THEIR PARTICIPATION AT  THE FAIR

94%
OF THE EXHIBITORS WILL 
PARTICIPATE AGAIN

87%




